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rood and money

Van Michael Karbelnig

e humans dress up, decorate, ang enhance our bagsic needs
and desires. Consider just our foundational requirements
for food, water, and shelter, Water can be colored, spiced,
flavored, or carbonated. Food can be broiled, basted, roasted, or fried.
Often, people serve food on carved wooden tables adorned with white
tblecloths and ornate candelabras. Fancy china, silver flatware, and
elaborate serving dishes further enhance dining. Psychopathologies
around food range from starving anorectics to obese, compulsive
overeaters. Shelters range from the primitive tents of the unhoused t.o
the $100 million mansions of the super-rich. These elaborat_ions on basic
needs result from our unique capacity for projecting our inner worlds
outward, and, in parallel, ingesting the external' \Yorld..lnfturr;,n th:}s:
foundational psychophysiological processes participate in forming
world of symbols. N
Pursuiﬁg one angle of this book’s study of foo'd ftr.(z)r:ll ai;zlr(g:)crtion,
Social viewpoint, I focus specifically on how pro;ecdl ;ney. .
and identification affect our relationship to food anetjlnamely, 5 the
I'scrutinize one realm where food and rfloneY miNhat Joes ——
Socioeconomic extremes of the restaurant industry.
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Betore proceeding let’s briefly review what cOmPrises our bagie
et | Abraham Maslow (1943), famous f01j constructing
a five-layer pyramidic chart of universal ttlutftnig I‘feqm(rierrvlents, lists
needs ﬁ;r food, water, and shelter at the botto g oundational layer
of his pyramid. Needs related t0 safety and security, such as health,
) b d social stability, are placed atop that one. The thirg
ds for loving and belonging—friendships, family,
and social relations. Next cOmes the fourth level, concerning self-image
2nd consisting of self-confidence and self-respect. Maslow places needs
for self-actualization, referring to personal striving for purpose and
meaning, at the pyramid’s apex. One can only pursue self-actualization
after these other needs have been satisfied. eh)

The biological urges Freud (1920g) emphasized necessarily restupon
human beings satisfying these more basic, underlying needs. With a
deserving nod to Freud, sexuality remains, of course, another primitive,
human need. No sexuality, no procreation. No procreation, no survival
of a species. The ways humans garnish sexuality arguably exceed how
they deal with water, food, and shelter. Animals copulate in a brutal,
revolti'ng rpanner. Human beings, on the other hand, satisfy sexual
g‘zis tflizgfizsdl;’z%ztnt waysfusinig internet pornography or 1ingerief

, experimenting with polyamory instead ©

monogam ing i iviti ‘
gamy, or engaging in sexual activities with homosexual, bisexudh
or non-binary partners,
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perceive glue, color, I:nY ogy of perception suggests viewers Hter yj

our minds’ eyes cq 4 wrapped-together pieces of string. Howe\‘fef’
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Jective and projective processes run pal'au‘?1 to®
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Restricting portion sizes and Buidgets
The psychoanalytic processes of introjec_tion{fpr(f)fje_c;tlionls. ifle_ntltf?C::;ziz
bl tion provide some grounding 10! “tlhe ITVESLig ’
amji Se);n:zzhfzoac;: on the two speciﬁcrevstaurar}ts..ﬂlf__o“lf;‘rfl"—;’ SE:’:;I;
% do - in ing for further 5 J
i: rC(e))\(fzzgle’,th:acllje};ails of economics and ‘ﬁn“an’qe\ ar?tlnlil:l‘:linof ofood.
investigation. The same applies to the n??rly lfrﬁzclheelons of society,
Food preparation, particularly a.mong. th? lltP I;ms of sources, such as
s an art form. Food can also be St}ldled £ ?t is processed, and its
enimal agriculture versus cultivatlona; hf",’_"‘ factor: I evade middle-
“igins as organic or not. Yet another hl-mltl'lzigdle ik may, on o
ground considerations, that is, how .the ‘ml' ‘ ﬁlm,‘:'Ihe's'e ’and“slimllar
sion, dine at each end of this reStaurant“CQEtlﬁzsvioh.~f‘\ “ . 3 0
tangent stray beyond the conﬁnes. of our dlréthllr'way of comPres'Slbnlg
Lutilize the concept of perspectivism as arm Persﬁectivis'matrac;%).
o1 Y (Karbelnig, 2020, 2022). The - Eriedrich Nietzsche (1878)
to ’[he Ancient Greeks, was popularlzed bY e L

\ \
{ L
.



s DDD MAT Tk RS
such as the human m
ind, ca

134
. v complex subjectss
auggests that highly comi _
Il st !"h ’l‘, U“c '\CI‘SP(‘L‘”VC bﬂ a ”ﬂ](‘. Mil](i, f()r exalnple a
" b4
penroscience, cultural amhmpaln
Ol

be viewed from o
wlysis,

her viewpolnts. Becz
" I cause of i,

pﬂrh(ml

be explored using

orv, SOCIOIORY cphlmninlngy. and 0 ‘
3} d. dvnamic movement of so many u)mplex cnmp,mem

' ol of mind cannot cxist. ‘[herefore, o one m‘)d:[’

y

complivate
hing mod

¢, or theme can capture all phenomenamm

%

point, discours
the inside world or the outside one, and not even in it
material world, Even if physicists obtain their grang
ill be left out: gOVemmen:s
,

able phenomena W
yur experience of reading this sentenc,
stricting focus, T set aside the relativism assoc;.

sm. Postmodern philosophers offer fascinating

£ truth itself, suggesting entire fields of inquir
t nothing more than a grand narrativ):
although a social COnstruQ;

one FUS R ELIAY
theoty, View
anvwhere, not in
@lleedly) pu rely
unified theory, innumer
for example, or the arts, or y¢
right now. Further re
ated with postmoderni
ideas about the nature 0
such as the sciences, represen
[ assume food really exists, and money,

is also, nonetheless, real.
Restrictions also apply regarding how deeply to dive into psycho-
distinct discipline as the nineteenth

analysis itself. The field emerged asa
d into the twentieth. Many psychoanalytic theorists

have. commented upon food and money. I rely primarily upon the pio-
neering ideas of Freud (1894a, 1900a, 1908b, 1920g, 1921c), of the con
cepts proposed by Lacan (1978, 2002a, 2002b) who extended Freudi -
thought, and on the work of Melanie Klein (1946, 1959). These ps lian
anaI)'ftic clinicians, with their biologically tinged models, use a'zi}’c :.1
.termlnolf)gy most relevant to the study of food and moné Hawinscl?r
ited portion size and budget, I turn now to explaining t}}:’e psychiann;:

century transitione

Iytic processes of projection and introjection.

Projection, introjection, and identification

An overview of

and the Symbolti}:n e?:sr :m'e econor.nic ends of the restaurant industry;

study of how introjecti OCIated. Wl.t h them, invites a more detailed

choanalysis, hardly des;)rn" pro}ech_om and identification work. Psy-

tainly examined these ving credit for inventing the concepts, ¢€”

projection as the proce Pl‘oceés'es. Nancy McWilliams (2020) defines
ss of misinterpreting what is “inside” as coming
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from “outside”, Projection forms the basis for empathy wherein one
party projects their own personal experiences to understand the other
party’s experiences, Echoing the process of projection is the related
Process of' introjection, which consists of the psychological incorpora-

tion of stimulj from the outside world. These two processes operate
simultaneously,

‘ Sigmund Freud first used the term projection in an early and rela-
tively obscure 1896 paper titled “The neuro-psychoses of defence”.
Pt‘scl‘ibing the subjective experiences of paranoia, Freud writes:

In paranoia, the self-reproach is repressed in a manner which may
be described ag Projection. It is repressed by erecting the defensive
symptom of distryst of other people” (1896b, p- 184, original italics).
Freud makes one of his earljest comments on introjection in a paper
about group Psychology two decades later, describing how an attach-
ment to a caregiver becomes transformed “by means of introjection of
the object into the ego” (Freud, 1921c, pPp. 107-108).

Unsurprisingly, Freud’s language requires deciphering. He consid-
ers identification, in line with Lacan (2002a, 2002b), a result of model-
ing the images, behaviors, cognitions, and emotions of caregivers. The
idea of a substitution for an object-tie means that, instead of relying
solely upon the real, other caregiver, like a mother, individuals develop
a self (along with an internal m/other]). Lacan (2002a, 2002b) believes
introjections morph over time. His concept of the mirror stage, occur-
ring approximately from age six months to eighteen months, reveals how
these internalizing processes combine to form an-actual, if quivering,
identity. More known than Freud for his use of obscure language, Lacan
(2002a) crams crucial information about identity formation into a few

sentences:

the mirror stage is a drama whose internal pressure pushes
precipitously from insufficiency to anticipation—and, for the
subject caught up in the lure of spatial identification, turns out
fantasies that proceed from a fragmented image of the body to
what I will call an “orthopedic” form of its totality—and to the
finally donned armor of an alienating identity that will mark his

entire mental development with its rigid structure. )
‘ (p.6
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This quotation from Lacan, despite its obscurity, proves relevant to

our discussion of food and money. The ongoing, dynamic processes of
introjection, projection, and identification contribute to how we relate

to them. Food and money play a considerable part in all our internal
dramas. The advertising industry provides stimuli about food and
moniey, which we internalize. In turn, we project onto these images,
altzrmg them. We then internalize the morphed images, pfoject again,
Z? arioai)i:;izzii;nﬁgtu@ Regarding Lacan’s phrase, the donned armor
relatively rigid %va eml}?-” he remarks upon how we see ourselves in
nouveau riche pers):)snw ich, nonetheless, change over time. So-called
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The concept of identity

The French philosopher Jac
Lacan, coined the term brico
which we create our identitie

ques Derrida (2001), a contemporary of
lage (p. 278) to refer to the process through

s from found objects. His defining the term
as a combination of sources “more or less coherent or ruined” (p. 280)

speaks to the piecemeal, somewhat fragmented, sense we all have of our-
selves. In other words, we humans borrow incomplete bits and pieces,
some DNA here, some early childhood experiences there, and some
influences from culture, history, and everywhere imaginable to form
identities. Some portions contribute to a large, cohesive sense of self.
Others become “ruined” through their splintered, distorted natures.
Itis only fairly late in life that you make choices contributin.g to the nar-
rative you call self—marital status, for example, or occupational choice.

Other forces sculpt people’s lives as they move 'forward..An open-
heart surgery, or a brush with cancer, for exarr'lple, will most likely caL}se
an enduring shift in identity. Some shifts enrich you, others t'ralfmat-lze
You. Your character—an excellent, accurate word because of its illusion
to theater—consists of sets of labels. When mefting ‘stranger's ata P"‘_‘"tﬁ”
people often discuss their family status—maltrled> smg}lle, Wlt:s?;::to;
out children; they may disclose their occlupatu‘)n—-teac e}rl,‘ ?n " ,de
Speech therapist; they may share recreational interests— tlt lie ie rbj’ike
tiding, or stamp collecting. These nouns hardly represen
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more likely owning rather than rent-
ing housing, and socializing mostly with individuals at similar income
Jevels. Those earning less than $50,000 per year typically experience
constant financial stress, probably commute using public transit, almost
certainly rent in spaces shared with others, and socialize mostly with
their peers. Notice how just these considerations of expenses, commut-
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The symbolism of money and food

FOOd, arti .
life, hafgrtel:tusl;i);)(zfcause of its natural embeddedness in everyday
sory, emotional, and lc((:)val’u.e. Food engages all the senses, evoking sen-
Victor Turner (1975) idegn?tﬁwe associations. The British anthropolog!
Mirroring Freud’s (190( ; es three categories of food-related symbols:
interpretation, Turner tha use of the word “condensation” in drear®
ideas or actions, For ought food may represent many. overlapping
“Xample, turkey represents the Ame;ican holiday
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ambalizes diametrically opposed meanings: it offerg ideological con.
tations such as values, ethos, and sociyl norms while also represent-
) sensations. In other words, the taste of a delicious, expensive steak
v also symbolize financial success,

For example, apple pie symbolizes, at least in America,
;ism and maternal nurturing. These strengthen the referen
each while also lending emotional associations to them, F
become symbolic because of analogous qualities: that is,

monly represent phalluses, apples may be used to represe
ness and innocence,
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nt wholesome-
and peaches may represent female attributes. Most
relevant to our discussion here, foods also be"c_‘ome_sym,bolic through

their use and practice. The concept of the Michelin Guide (2022) repre-
sents just such an organic symbolization?prqce‘s"sl;‘ as does the branding
of companies such as McDonald’s. That company’s symbols of golden
arches, or of Ronald McDonald, emerged as broad cultural signifiers in
the mid-twentieth century. The two terms themselves_, Michelin Guide
or McDonald’s, lacked universal meaning prior to that time:

Money has at least as many symbolic meanings:as food—but with
one crucial difference. Money is a symbol in and of itself.‘It lacks any
intrinsic value. The dollar or the Euro, to use two examples, are cre-
ated by governments—namely the United States (US) and the Européan
Union (EU), respectively. Their value results from citizens ac;eptlng
them as a symbolic medium of exchange. Economics studies the value
of money, but it fails to explain how human beings and societies came
10 accept these currencies as a medium of exchange. These processes
are psychological and social. Money acquired its all‘—pervasive. valv:le
throui-’)h a slow evolutionary process best understood by “tracmg its
Origins from ancient times—an endeavor definitively beyond the Scope
of this investigation. What Native Americans called “green frog sklI}S

“Mme Deer & Erdoes, 1972, P- 31) have represented value for centuries ‘
"oW. They remain in common use in all but the few remaining, isolated,



i needs. Unlike any of the lle:;t fole
$

sl“l\lll\\{\ : | |
id, rea yasly tot th
y hem, Mone. Uy

1 have @ sol
imaginary means of exchange, A s,
n onto which human bein‘gg  Such,
S Proje '
<t

'1\\1~1aiml g SAUSTER C
! W of whit

av wmionc\ i
‘-” ‘: cd-upots
a‘:.:n \
it likely m\*rsh
v worlds: " h
commente on 4

(1908b), unsu . i
. ' reer. He considered money a4 gica]
» $ym.

meaning of money carly I | DRI
ally, having @ “most intimate relationship with dirt” (pp, 173
‘ 2b) extended the symbolic v }’;1174)’
a
g money) and debt, Towarg htz
t

an algl‘(‘

“““\1\. . Y ey ol
adows jood as scree

Phar e

lfu*ud

balic

es Lacan (1978, 20024, 200

Jacqu

include loss (e.\'perienced when spendin

end of his seminar on Edgar Allan poe’s The Purloined Letter, 15,

noted, “Everyone knows that money (... has ...] the function ’0 f an
Ney.

hfinitely more dangerous than paying in m
ody something” (Lacan, 1978, p. 204), oney,
han dirty. The process of exchange creat
thing, and then owingitto another eres y
) : bolism of food and money, K}einp o
193?) believes feces represent food. And the image of infants (19'46,
Lhke: Ig::: “f(;gdj’ impl.ies their capacity to create soﬁéthing (;:E ?va:;;leg
oy EZ’Y » ;;?dbelh.eved that if caregivers failed to pr_opéﬂy fee&
symbolizes Producgizr?:fljziye,tl}? - atgleir own feces. Why? Becauseit
lS ,igniﬁes I.leed satisfaction not reqz?i%is lie - n(.)t. M?St’impo;tantly, it
ie the origins of the narcissistic s g connection with others. Herein
wide range of compulsive behavi Pectrum.—a phrase which appliestoa
out the involvement of others BI(;lrs V.Vherem persons satisfy needs with-
h(.)l abuse, from compulsive 'anfblf‘VlorS ranging from anorexia toalco-
;’:ttif;:;:ze messiness of intgerpersl(r)lfatlorhf r(,)in adfiiction, satisfy needs
transition o projection, identificatio ) atmnShIP.s' Having reviews
into our two, specifi n, and symbolism, we finally &

¢ examples. ;o

tralizing something i
namely, owing someb

Money, then, is more t
tension between losing some
Unwittingly linking the sym



FOOD AND MONEY 141

Lt 10 digital, ﬁ»‘om |-?l‘cvf‘sinn i‘(')’ radio, (‘?(ll(le Images of “charbroiled
lwurgcrs“‘ “SN»Fr-sm(‘d ll‘:‘ps‘ cand “32-07 soft drinks”, 'These Images liter-
"y create S;\l\m\ry. neurochemical, and other physiological responses.
vertising firms excel l.\l :s‘limulullng the unconscious mind, either
' sires ot intensifying them, Written copy, visual images, and
ametimes oven smells (like ones emanating from BBQ restaurants)
:\M_i‘q We attend to our desire for certain foods. ~
" At one end of this spectrum lie fast-food outlets, which, in many
Wavs, contaminate their customers. Poor people seek out fast-food out-
Jots more than the rich, usually due to a combination of convenience
and cost. Members of the lower classes often work more than one job,
leaving them little time for food preparation. And, naturally, they have
little disposable income to spend at restaurants. Additionally, advertis-
ors target this social class by emphasizing deals like “one dollar for a
hamburger” or the like. In fairness, individuals across the socioeco-
omic scale patronize 2 low-cost, drive-in restaurant for efficiency’s
sake. When on an extended driving trip, for example, people might
want something they can eat in the car. Perhaps they crave a particular
+em, like onion rings or a diet Coke. But many of these individuals can
also enjoy the experience of fine dining once they reach their destina-
tion. Finally, and in fairness, some people are so poor as to prevent them
from dining in any restaurant, however Jow-end and noxious.

At the other end of the spectrum lie the wealthy people in search
of “the best”. Multiple sources exist for determining, for example, the
“best fine dining” experience in whatever city or town you might be
driving through. For these individuals, quality and status matter. Any
computer or mobile phone provides internet search.capabilities which
deliver variations of top ten lists for fine dining. Subtype‘s such as
steak houses, seafood restaurants, or specific ethnic foods can be sepa-
rately located. At the time this chapter went into print, for example,
the Michelin Guide listed only thirteen three-star restaurants in the
entire United States. The idea behind the Michelin rating, as obscure a
social construct as money itself, surrounds quality in food preparation.
COVe'ted by chefs around the world, the three-star rating—the highest
f(’;(l’;i;le)’lsesleve.l T-C,hie‘fed by any restaurant—is delive’red by the Michelin
ietic pic? uei 1'nspect.ors who rate restaurants’ food base.d on ﬁ;;e
niques - r;la:lfty of ingredients, maste.ry of flavor and coolfmg ;te'c \

, manifestation of the personality of the chefs in their cuisine

peal INK de
\
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respiratory diseases if they consume fast food. A Healthline article in

2018, citing a study by the International Study of Asthma and Allergies
hildren who eat fast food at least

ﬂ Childhood (ISAAC), found that “c
u}ree timesa week are more likely to develop asthma” (Pietrangelo, 2018
ara. 22). Excessive consumption of fast food also harms neurologicai

unctions. Medical N e Tinki ‘
e anda News Today reports studies linking diets high in
ST simple carbohydrates—typical of fast-food outlets—
dict may also raﬁ’::ltt})lfefzz linefrr}l‘xory and learning, adding, “This sort of
» 0 1 2 : . ' ‘: s
. asef (Husar, 2021, para, 20) Izheimer’s disease and Parkinsons dis-
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(@) . : . . :
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A rt‘ally good pair of leathey \1(\(\ts

atfordable pair of boots, whicly w
two and then leaked ltke hell whe

Cost fifty dollar,, But an
ore sort of O forr

N the card
about ten dollavs . But the thing was

A seasom of
board BAVE out, ¢t

that good boots lasted
for years and yearse A man who could afforg fifty dollars had
a pait ot boots that'd still be keeping hy ‘

s feet dry in ten yeary'
time, while the poor man who could onl

Y afford cheap boots

would have spent a hundred dollars op boots In the same time

and would still have wet feet,

e character concludes: *When you can't afford to take care of basic
aings, like covering your feet properly, problems snowball from there,

iud the cost of being poor is compounded” (Pratchett, pp. 27-28).

. These excerpts speak to the cycle of poverty, Once descended into
it or born into it, escape proves extremely difficult. Poor people devote
;nost of their energies on survival, depriving them of time for even basic

levels of self-care. Expanding further upon such a cycle, Craig Landes
writes, in his article entitled “The cost of being poor™ -

It’s expensive to be poor. When you don’t have money, you're
often forced to make decisions that seem neCessary in the short
term. Those decisions often add to your long-term burden, add-
ing to the high cost of being poor. | :

S (2‘021.,‘ para. 5-9)

Food-insecure families often avoid purchasing fresh fruits a,ffd .vei-
etables because they cost more. Their household bud‘gets are llmltc?b.
Further, lack of time and resources for meal preparation also C el ;:
ute to food insecurity. As a result, many low-income and ngd-?zstercu‘i;
households rely on fast-food restaurants. Fast fopd provides, lends u};
alot of calories for the price. Ironically, the cost the poor g:zrween e
usually being sufficient to purchase fresh 'food. H'owever, i
marketing of fast-food outlets, and the time savmiS afsshi ey Ayt
them, many poor people skimp on purchasing foo o g |
tional value, SRPPRIpE ay for
Consider single parents, who often work multiple j (;bstJi?;z ttf())f h):)me
housing and basic food costs. Their workloads preclude time |



'8 dlsnhlc‘d, and the e]dcr]y ofte
studdet " e forhome meal preparation, Ag N ack
SRR s | “.c.,prqmrcd meals, C“‘«thenna Fesyjy,
i nmicrgr“d““w students at the Un‘;vkeske
" (”9,,2()2(). She discovered Considmhy
of Califorind a o udent sually resulting from COnstraitrable
Sy AMONE E - people, these students Oﬂennts

Lsses full time: About thirty-seve Work
acking access Ithy food even when they k nowl;fer'
nreport £ es like nonproﬁt food banks. Nearly sey, out
pplement? . J for familiarity, comfort, or importa ent

¢ than sixty percent stated that th‘:;ee:

life;tyle. Mor
n a fast-food establishment—bec,
Use

cultu
ant—ofte

at their favorite

of comfort.
Barbara Ehrenreich, author of the best-selling book Nicke]
successive low-end jobs in order to ;‘:rd

worked in three,

he lifestyles of the working poor. She served fo

maid in Maine, and clerked at a Wélmart?d
L at “ &

she writes:

Dimed (2001),
sonally experience t

in Florida, worked as a

Minnesota. Reflecting on her experiences,

poor to see is poverty as acute distress:

What is harder for the non
dog rolls, leading to

The lunch that consists of Doritos and hot
faintness before the end of the shift. The “home” thatis alsoa car

05 van. The illness or injury that must be “worked through,”

with gritted teeth, because there’s no sick pay or health-insu; '

ance > : ‘ ;

onee a;: the loss of one day’s pay will mean no groceries for the

. e i

- hf::t efipeilelr]lces are not part of a sustainable lifestyle
yle of chronic deprivati g

S— privation and relentless, low-level

(p. 214)

Furthermore, foo ‘ ‘
of children and i;::ld beverage marketing specifically targets the diets
billion in tota] advert‘?sf?ents. In 2019, fast-food restaurants spent 5
disproportionally heg 5, °. Pldren. Black and Hispanic ot
A 2014 Washington p ¢ged by unhealthy food and b . } ctising
at Chicago and 4 'OSt article cited studies b n evc.erage' adver 1‘ S
fzona State Upj - y the University of 1llin®!

iversity concluding that fast-fo0
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chains targeted predominantly black neighborhoods
gxty percent more likely to advertise o children thay l’n
chite areas. 'These studies also noted that fast-food rest
ad low-income aveas tended to direct ads toward ct
qan those in high-income neighborhoods (Ferdman, 2014, para. 2), The
ixods and beverages most heavily marketed to youth are for unhe;:lth
~ooducts, high in calories, sugar, fat, and/or sodium, Other, relatez
cscarch examines how elements of marketing-—-including product, price
Jacement, and promotion—influence the food and beverage preference;
.nd choices of children and youth, as well as their weight status.

and they were
predominantly
aurants in midcdle-
ldren more often

The profoundly prosperous end of the
restaurant spectrum
Sally and Don Schmitt initially opened the French Laundry, in
vountville, California, in 1978. Over the ensuing few years, they grew
the restaurant’s operations and reputation: In 1994, celebrity chef
Thomas Keller purchased it. He worked still harder to create a din-
ing establishment of the highest regard,‘earriin‘g-the"Michelin Guide’s
three-star rating in 2007. Dining at the French Laundry runs to around
$350 per person for two different prix ﬁx_é“n.'lez‘ils‘: the Chef’s tasting
menu, which consists of meat and seafood, and the tasting of vegeta-
bles. The food arrives in nine courses, not includi.ngfbpening appetiz-
ers. Although the menus are set, you can upgrade certain courses for
around $100 for each addition. Wines by the gléss'tl(:)“s‘t around $35 for
whites and $45 for reds. Bottles of wine run in 't‘he.h'undreds‘of dol-
lars. Local Wally’s Napa Tourist Guide (Local Wally, 2018) recommends
you “set aside $1000 for dinner for two and, if it goes over a bit just go
with it—it’s only money.” How easily such words drizzle onto the page.
Wealthier people use money in any number of perverse ways. They may
gorge themselves to health-threatening obesity Or demand to _e_at at inY |
the fanciest of restaurants to validate their SuCCCS‘S.-‘ i A i
In further support of these conclusions, two studies conducted in
the Netherlands (Smeets et al., 2020) compared how wealthy versus
Moderate-income individuals spend their time, and how they view theuf
Well-being. The first study revealed that wealthy individuals spend ‘the\ ‘
*ime amount of time working as others, but “the ‘natu‘rellt‘)f‘ their t:1‘me
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4] ways that qre related to life satisfaction
{ more time in active leisure, such p. 25
"Those with averiage {ncomes engaged iah exer:
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cs such a8 walching television. The second st ore
yrth individuals spend more time workjy udy g,
ye more control. When combined, thege at task,
ing more active than passive, and w‘::}:f'res o
they experience

usc \iiﬁ:ﬂ‘(‘d in critic
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Cising and wlnmvm-il iy
v tivit
gosted high-net-Wt
aver whidh they ha
(he lives of the rich-—be
onments in which
sense of well-being.

ations for dininga
s, has requi
long with the whims of the wealthy juy

Of course, exceptions exist. One might be invited to dine there .
guest of another. Some people eat there because they are food 4 32

or food enthusiasts. Others perhaps save for a year for a one. Wnt‘ers
ostaurant. If dining there because they are :e?zn

kely feel their intelligence earned them ent €althy,
entitled to the experience, and respect the chef and the I'GStaurY’ fee]
fellow businesspeople. They likely view the experience as an ex Iam. N
of the freedom they have earned and, in like manner, anothe (S
wealth provides them with personal fulfillment. ol TV

Bringing to mind Klein’s (1959) work on envy, one cannot h
vx'fonder how much dining at the French Laundry serves as(:m sy
21\‘;; Zz i;tuFr:(.) II; is Eros perfecte.d. Dining celebrates the vic,tor;:rxcr}r Z;
ably the most 1ike?yp¥fhoanalytlc perspective, this motivation is pro>
others must fail.” E;lting‘_-’j1 Zto Iflf I?: ¥ Vllldal’ Clsnotengle o o
your wealth, but also shows ho ench Laundry not only demonstratss
Ecclesiastes tells us that “ever t}‘;v' mchsrealthics Yo e s others
short-lived” (Ecclesiastes 1:2 Y lgg we do is ‘vanity’: empty, futile, and
:2, English Standard Version Bible, 2001)

aassnye

cnvit a sense of COntr(>I*-enl»::§ in
their ey

The motiv
at various time

(arestaurantsuch asthe Frenchy,

; . e
which, red making reservations g full “ndry'
dvance, probably varya Year i

experience at the r
individuals most li

But one part of the complex t
a

real pestry we call human subjectivitY» the

In McDonald’s vers far, how money an
us the French Laundry. We studie
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\.Chod\’““mic procesws~introjecti(m, Projection, idet
s ‘ » Ay - 3 @ v

4 nibolism—interact with broadey Cultury) themey 1 |,
Ok .

: sal <lon nbue both res.
arants with special significance, How g these fog Outlets create
) wing for us, and how do we, in tupy, ‘
mEainre

Project Meaning one g
i il : 1em?
noted, we identify one witl the rich an
As

a d the other With the poor; we
asider one highly nutritious ang the other hcnlth-threatcnlng
\‘O : .

A major topic omitted thus fur, und.mosl relevant Now that our foun.
jational ins“‘d“‘-‘_“s are prepared, mixed, ang ready for baking, con.
‘_,~m>‘ the crucial import of perlsonal freedom, of agency. Every variety
\:-.\<\~¢homml'\*tic model conceives of €8O or self as imbued with capaci-
\\ \t‘iﬂ‘ fomenting change or, to be hyperbolic, to foment revolution,
‘:-.{hough our identities are created, to g great extent, by culture, we
‘.:;0 form them. Herein lies the possibility of personal responsibility for
j‘;;mgt’.. We contribute to the fact that few wouyl

d brag of consuming a
nacon-double-cheeseburger from McDonald’s

while many would fee]
ud, or at least fortunate, to dine at the French Laundry. The ways we
PEOL:

-nable the former contributes to the poor begqming lembroiled in cycles
;I;poverty which create illness, drain €nergy, generate debt, and detract
. iliti ork, love, or play. i e
fro?:lhttl:ln:? z?lg:risat;evio our fellovf ciizehs‘, ,t'hg French Laundry,
obviously, represents less of a problem than MqDonald . Nonethel;ss,
ing the money to pay for a single dinner at the,FrenchLaun Iy,
earning tb1 ithin. a.few hours: woild take‘p‘oor’l“‘peqple months to
COnsu;i theer‘:nore’ the fancy restaurant symbolizes t‘hel grotesque level
Z?rilrll'come inequality plaguing the entire wotld H"“;ldfnzztiiﬁhme
crassly identified as consumers, contribute to ?}l;)w wz-:- allow these
answer lies, again, in the idea of p ers o Fialee to ntial themes such as
extremes to persist. Before elaborating UP?H.GXIS ehow psychoanal}’StS
freedom and responsibility, a few reflections on o S e
view the ego or self are needed. LI lein consid-
Pioneef ing psychoanalysts such as Freud>1 ]uﬁcga;h?(]iullig embedded
ered ego a structure, a relatively stable, men.t : Scil Eas;tern philosophi-
¢go into the broader psyche, basically echoing tl(; and universe. How-
@l view, nesting ego in greater contexts of wor If or ego with personal
tver, Jung, too, retained the concept of a sta‘t;le S;Xt. centur”y,. heorists
dgency. As psychoanalysis evolveird OVf’rl ; iial ARy Tinterpersonal
debated over the degree to which bio og \ ‘

\

1llﬁcati(m, and
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( | egos. For example, the

148 x apce
vl nadcr ¢ jtare Slfl 711‘nl1~lnﬂ|'|1 (1952)’ bﬂldl nt"ish
lahonsh\} heoTists: pm-umlm y Hacarding hyd Y pn,posed
iddle school the N lim\l,..nlsrnp(ly disc ‘g ydraulic Ky
that libido ¥ :1\3 »':m'li“ one (ids RO and Sllp(‘;r(,gu)‘ “(’w“’y (}_980 s
cuch as preud s 111 duced attachment theory into the Psych N
sho yJars generating empiricy an,

Stud.
195;.
s 1 99(),

RIE nf‘sclu
s intcrm‘(mnb w l«cgivcl‘s (A'il‘l:QW()rth & B()su,n,
ants W gg2; Main, Kaplam & Cassidy, 1985; Majp
\ ws), They validated how archaic, interp
 deserved emphasis in ego formation,
ansitioned into the twenty-first century, m,
ad forces created the ego or self, Howevw
gained in popularity. Kohut (1977, 1984 |
coon into 2 butterfly, discarded his prior, ego psych ),
dreplaced it with his own self-psychology. Mirro;i: ‘
hment theorists, Kohut also highlighted the Cruciagl
role caregivers play in creating the self. His movement, along with the
subsequently emerging intersubjective and relational S‘Chools,-margin_
Jlized drive theory. Stolorow and Atwood’s (1994) “myth of the isolated
mind” (p. 233) represents perhaps the zenith of these field theories
The drift toward privileging these interp ersonal factors risks eliminating.

one individual organism in relation to another—a phenomenon Mills

(2018) calls the “anesthetized” (p. 316) self. 3
| .As often occurs when addressing the tension between Binary Qppo-
:]Stf;li/i?(();n;z;z;h:;z ;ither/or ﬁeld m’odels,are better:reframed
They are both distinct biol 'umans.l.n 1‘612.1t10nsh1p with.one anqther.
supportive internal o o ogice! ent1.t1es with central nervous systems,
systems (food, water rftans (lungs, kidneys, etc.), and external support
These factorS,are né:tu C)H T}-lese are, obviously, embedded in culture.
party. However, despit(: ihy influenced by the presence of the other
two remain separate indj ,Z real effects of the interpersonal field, the
viduals. They do not vanish into an interper-

ULLIRY
attachment P |

As psycho-.malysm trans
titioners believed myrl
) social factors

;‘T'&C
the emphasis 01
morphing like a €0
logical approachan
the work of the attac



FOOD AND mo Nty
Alas. theidea ofagency brings the

dcﬂ‘”“i“ism debate to the fore, /\n)ﬂhhm More th
the realm risks SC‘T“C‘ overcating ang

¢ we do as citizens of the world ¢on
:1;,5}\“(‘ the influence o \'\lhllll\

“tor allowing fae
s their customers which,
s

N taey, AHHTAVALes
equality in the world, Between the extre
i -

~ Mes of freedom ang deter.
qinism lies the voncept of compatibilisme.the jdeq that free will and
jeterminism voexiste For example, compatibilism acknowledges the
\ Lot control one has over an airpl

me engine dropping from the sky
od killing yous at the same tine, however, and unless or until such an

cadental death occeurs, it invites individuals to take any number of
:\\:imﬁl actions, from writing to their congressperson to developing a
bbving organization, to change the inherently unjust system,
a ’{';\-.:hoaxmlytic models should obviously avoid anesthetizing indi-
. \iuai persons, but the advertising industry clearly deleted the memo.
ironically, contemporary culture, particularly as manifested in that
:;1dustr}’> intentionally seeks a somnific impact. It motivates them to fill
-; asic human needs, some of which must remain unfu}ﬁllable, through
:-Onsumerism ranging from food items toaut_om.oblles. Y-et another
wrilliant contribution of Lacan is that the WOI"St‘ thing possible .for any
human would be complete satisfaction of all needs. Our yearm-ng.tis a
feature of being human. It is a concept ca.ptured bythe Budd;ust 111 e}a;
of hungry ghosts—a phrase for the NageIng plres‘el;r(licigf nteel smv:nlic i
nothing will or can satisfy. The advertlslflg 1n.dus_try_ clibera ety N ceI:'-
in cars, live in certain areas, and eat in cer‘. ain re it
:11;1 a behemoth force be constrained? And JuStfhl(l)W H;;:e;rsi ?aCh o
us individuals responsible for the welfare of our fe :))rv::s sub]'ect.ivitYa he
Once a person becomes aware of .anothe; Pe;qshasizes the tension
or she enters the realm of ethics-. Hegel (180V\;;enlihey Ercounter one
existing between two self-consciousnesses. i e
another, each one sees the other as a pareatisny ives itself as the mea-
“others”, each individual self-consciousness perceilewed - selialoridand
sure of all things. Its feeling, desires, powers are VSCiOUSnesé introduces
of measurement. The presence of another Y lf_Cond Jowers of others.
another standard, namely the feelings, deslres, ?n ot

tood outletq 1 pori
the degree of income

N =
s
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athering in s iy 2y State
& imit these restaurants polsomng”the _

. tstol bl
Jeral governmen falsely thought the rise "
Although Fukuyama (2006) Y of mjeral

« of history”, he correctly agge
democracy Sign?ledef?;;iv?}c’l balance iri’dividual freedoms V:lt:}? ::a.t
social d:;:?[hcr:iiisa of a true social democracy, properly impleme, t:l.
iizea dialectical tension between free. markets (illustrateq by the
fast-food industry’s desire to advocate for its ser\flces) apd gOVernmep.
tal controls (illustrated by governmental agencies such as the FDA),
From here, we return to the idea of agency. We members of the humgy
family have a responsibility to protect our less economically fortun,
relatives from the cultural hype leaving them few choices but Poisoning
themselves. Thus diseased, they incur greater medical costs, have less
productive energy, and are otherwise unempowered to improve their
lives. What if, for example, the Michelin Guide offered ratingé of inex-
pensive restaurants, including nutritional value, use of fresh fruits and
vegetables, and the like? Or, what if the FDA and similar governmental
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y alternatives, not the fast-food salads
rt dressings delivering more calories than a Bi?
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s fter pm-posct'ully living the life of a working:class person
P o ¢ iy

' i 1) 4 and
ing to live within the bounds of her income, 1
. L] »

hrenreich

1 we want to reduce poverty, we have to stop doing the things
(hat make people poor and keep them that way ... Maybe, as so
many Amerivans seem to believe today, we can’t afford the kinds
of public programs that would genuinely alleviate poverty—
though 1 would argue otherwise. But at Icast we should decide,
as a bare minimum, to stop kicking people when they’re down,

(p.238)

soucault (1978) considered we humans as irrevocably involved in the
-:\oiitical realm, and, therefore, responsible for hurting others already in
crouble. Personal actions, or inactions, cut into the social body as a whole.
curther, Foucault (1978) believes these anti-social trends furrow “across
.ndividuals themselves, cutting them up and remolding them, marking
off irreducible regions in them, in their bodies and their minds” (p. 96).
The drastic divide between restaurants such as the French Laundry and
McDonald’s illustrates what he means by the cutting up and reshap-
ing of our humanity; the irreducible regions become the powerlessness
most feel when faced with massive, seemingly unsolvable sociopoliti-
cal problems. Understanding how we consciously and unconsciously
participate in propagating cultural trends, such as one-dollar burgers,
empowers us. Introjection, projection, and identification are far from
passive processes. They inform, and, in the final analysis, invite us to
understand corrupt practices and, bit by bit, work to alter them in a way
beneficial to the broader human family. - d &

And, now, the magical, semiotic, and psychoanalytic tour of how food
and money cross paths draws to an end, and perhaps on a surprising
note. The journey covered how psychoanalytic concepts of introjection,
Projection, identification, and symbolization create lasting meaning for
individual persons. Such meaning, in turn, becomes mapped onto the
broader culture. We create it, internalize it, act upon it, alter it, and inter-
flalize it again in a never-ending cycle. The expedition ends with a sober-
g consideration of our personal responsibility in contributing to how
fast-food outlets nutritionally injure large swathes of the international
Population, aggravating the well-established, and tragic, cycle of poverty.



